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Details of Allocated Budget and Costs for Consultants

Project Name : Thailand Investment Promoticn Program in Belgium, the Netherlands and
Luxembourg for the fiscal year 2021
Office responsible for project : Thailand Board of Investment (BCI) Frankfurt Office

Allocated budget : 1,459,389.30 THB or 40,155 Euro
(Exchange rate 1 Euro = 36.3439 THB)

Date of Reference Price Determination :

Personel Cost : 1,252,968.75 THB or 34,475 Euro
4.1 Type of Consultant : Experience or background in economics/marketing/
management
4.2 Consultant Qualifications :
® Master degree in economics or marketing or management with at least 15 years
of experiences and used to work as a foreign direct investment COnsu(tant for
European organizations

4.3 Number of Consultant : 1 person

Cost of Equipment : 6,529.10 THB or 180 Euro

® Office equipment/preparation of reports and documents 180 Euro

Travelling Expenses : 199,891.45 THB or 5,500 Euro
® Travelling Expenses: 199,891.45 THB or 5,500 Euro (4 trips x 1,375 Euro)
(Hotel 750 Euro, Transportation 625 Euro per trip)

Other Costs: N/A

Person Responsible for Cost Allocation / Project Realization / Term of Reference

(TOR) :

Ms. Sanlaya Aksharamat, Consul (Investment Section) & Director of Thailand Board of
Investrment (BOI), Frankfurt Office

Source of Reference Price :
- Criteria for hiring a consultant by the Ministry of Finance, No. Kor Cor 0907/Wor99
dated November 20, 2546 regarding guidelines for the new rates of remuneration

consultants, Thailand.

Remark:

Exchange rate of 1 Euro = 36.343% THB (As of 24 November, 2020)

Calculations of remuneration as attached




Remuneration

No. Position Education Experience | Basic Mark Work Allocated Amount
at least Salary Up Period Rate (THB)
(years) (THB} | Factor |(month)
1 Key 15 375,000 2475 9 15% 1,252,968.75
Personnel | At least
Preject Master Degree
Manager in economics
/ marketing /
rmanagemeant
Total | 1,252,968.75




o =2 4
UYUNNUYBAINA

HIUTIUNT,_ A anananIsamuy o uasunsafiilse

=1

ann.-.63.-.0009924 W&o WEFANILU 2563

di v o = o) o= i o @t Qs g 4 =
b3589, saudfaniunisdannsflinennedianudnasnisasyivdsemmusaiuaud algeu

1. weanauazauddulunisdreiiviae

. hagdnmandsn. Yauusyangs 2564 1ae3anisians 9

Seu mn.

1.1 desudunsdafianssudngansasplulmeusesuaud wailey uazdnesdsn
1.2 deuEuaihuatetenisssanduiuidnanmmassegiomsamuusssewmdlne

1.3 weaiuasetrefusinsiunsawuiunbenuniasswasenyuiiisades

YoULANITUHUAMU

+
oo e

2.1 Indavineuarnwulztinasuaidnenmlugnavnssudivne dasnds 25 51 Neillu

' a o e v o
iqﬂiﬁu"ﬂqu'}}u 15 579 WasTeNgIUnNEAINULAN WY 10 51

o I A 1

2.2 Ussnduifusuazindatngumhsnuiusinslunsinfanssudiingsiefilifnen wainngy

]
= =

Ussimetuiuandidn8guwuidngsen1s Subcon Thailand U w.e. 2564 saudeUssduius
Ranssufsnaniuidnasnadmane

2.3 duflunsdndunundngenisamu 2 afe punnudiuroutesdiney lufuiidmang
nufinsindunnifirasdngnindunaradhiudae

2.4 Wnsadfuayuy iusuusdenng wazilevfngauungidneu Wweldlunisidanssu
Fnganisamu (W wiuiu waznstdiaue PowerPoint Wudw)

2.5 Anwrdloya nmsaugaamnssy tiud aadsugia nsawu uasdy soufialenia
msamwme@ﬁuﬁﬁmmamuﬁﬁwﬁmmﬁmuﬂ Lﬁ@l‘ﬂumﬁLﬂ'iwﬁemﬁmam%ﬂ'ﬁ%’ﬂgq
REGRAT

v a v = -

2.6 99 1UYIUARANIUINYTOVIENTA 1N NUAENUUIORAR DU LA LR UMD g n1u

=3 u

o [l

dtinauivue uweslidnenwluamulusisUssmalidesndt 50 519
2.7 dnvihgudeyaneteuiuvluiuidmneauididnnuiivue uasddneamlvamu
Tunauszinalaitesndt 60 57

2.8 daviragUuenuniswuly dewauenurlunisdnfsnssudngenisasmuanuiiuimuned

@

E1UNNUAYUR

srgzaunsUfuReu

i 1 unseu 2564 — 30 fiugey 2564



4. AuduUATaIUTnm

& A

4.1 flewiarudsrnglunsiinsideyaduiasvgia NI UALERFINNTIUA

‘é} l:‘l A a o 3
Iuwu'wL‘t’}muwmmammmmwuﬂ

4.2 fimannsalumsidirdenguinaspuidimneg weemisouduntsaspiluiiuiitmne
nundninaudmun Wewsuwssnasteyaduasugia uarulovefunisaamu

sufgaamnssdhmunavedlng

43 finuanunsalunisdfiRoudiunisnaindagn nsadeisdedeatvayu

mMsujuRnudnganisawuueshinnuliissiniam

4.4 Tdwushuasduivinwdunagnsmstnganaamuetnaiiussausam leloftinau
luﬁuﬁL‘ﬁmmaﬁmmau’hamu‘[,u"lma wazifinmsuanidsudsyarnanaitendnduliian
mianurasinglusaUszme

5. 2aRuaArdiiviawilaeussana 1,459,389.30 v (ileduduaudmiiudiuaudas

wiaduifumauduanied) wie 40,155 gls Ewillunileosdduiglsda (@ S

uanAsuswIAIURUsEMAlYE o Tuit b #OFINBU b&om 4 @ gl7 WU ab.nen:

U mnldusudszina U wel. 2564 fanssunisdngenisasmuainiedssmalugnainnssy

amsng suedtedy Aldsednganisamuanndessng stensidtedivinsuieatu

m‘aﬁ'qLa'%mn’riamumﬂﬁwimm

6. veeyliRTndefivinulagiBianizianzas munsssvdyginisdadedndruesnnsuis
WeRAAST W.A. 2560 1A 69 o 3 uazues 70 90 3 (A) iesnifunuiidiiudedisd

Yinwseiiihdeamnauilditidaddennvenananaia

7. weayludwanssumaitesiiunis ded
ﬂmznﬁumiﬁﬁLﬁumﬁwﬁﬂ?ﬂmiﬂsuaqulmsfaeu,azﬂm:nssumqsmfaﬂ%’uﬁﬁqﬁumsaﬂu%"m
fiuTnun
1) wEmday dnwsiln Ussa1unssums

AemngnisdiinauAsegiansamu o uasusaiiR
2)  uNEMSNYANA uinszua N35N1S
N4E@ @nuUNsEalvg o UASWHSIAHER
3)  weNama Junias N335
NNEA #nTUNeEa Y o unsuWsIniSe
4)  wEINafyN TR NISUNIS
918581y drinnuaTugionsamu o uasuWsaiise
5 u1gam Al NTTNTTUASIAYIYNT

eresuiiums Fhumsaw) dnineuaseeianisemu o uaskdssiisa



= =i 151 = LY.-%
FaGgunitelusafiasanaylR
A9%9 ... n.‘?.f.‘.‘.‘.’ﬁ',l....i‘.i!.ﬁ.:) ............

(WeEmnanyy AILWa)

AL N W

(WsaEAaYT SnYsLn

AL NN

Tuil .50 WA 2562



wisdasusasnslifidrulddy
@ !
auw_&o.ﬂﬁ\&ﬂmoﬂ-_z_i@a

ey rBn1sAuenTIIMSA NN 1TaIY

L Aﬁll ol

v = | div var ' oy o s wod e
wgiiseiedeielddldunisunadalffdindmdunssunis/amuenssunis

o

L7

lumsdade/dadresianis ddrsiinm AuinvileuiiRmudngdulssmamusaiuaud wabes

£

wazanwdin Ywudsyanm 2564). volvimFusesindmidlifiduiedeaasifidwldidelng Fud

......................................... 3

LEUDIU LLaz"Lsﬂﬁ’{a'1ﬁaﬁﬂuqam%a@?wmﬁwﬁﬂﬁé’mﬁum'ﬁL%aﬂiﬂmjﬁw%ﬂizﬁmwﬁ’mﬁuﬁzwﬂ"N

raUstlevidrununazdius adl winaeudmiildnauneunisluvasAuURME R Simdnesuds

w o ol a A Vo o o a v oo &
IwW'iqU‘Lu'ﬂuVW]VIT]U LLE‘]B“UaaﬁfﬂUﬂa%ﬁﬂﬁﬂquuuagf‘niu‘ia\ﬂﬂ PRU

AMIATIUNITNNSINT /TN

v o

Yo - ana AN apileda
@  WHEMANYMIIR uinszua Uses1unssuns Ao~ (i~
. WEUUNA TUNSAT NTINANS 24
o UNEMINAfiYN 95459 NTIUATT N AT
NTIUNT
&. NIFUMIUBSLATIYNTS
ABNITUNTHTIVIU
#o - ana RS aeifade
wnaEAan SnwTin U51unsTUNg V 0T
B, W9gan Alsvd NFIUNS Jpdndn g,w,m
o Mr. Samuel Osgood Hedrick NFIUNTT %/A_,
NITUAT
&, NSTUNITUABIAYIYNTS




VUNNYaAIL

dausivnsg AHENNUAIHENINITAMNY B UATHIIIATIEn

=b.

Li'eN ((RINIEY

Qs

il - 63 - 00408 U 20 Bummy 2563

w 2/ PR o = oade, ar L3 L3 =l
AININUINYURAUUR RN samuluyszimannsesuaud waifley uas

-:\

é’mﬂumﬁ%ﬂ Yauyszana 2564 Tasiaianizianzad

Seu v,

M wras " 8 g 2 dl = B a wa or & ¢
mwlmiULmeLﬂunﬁumﬁwmlsmmLwaﬂgumnwﬂgamiamﬂuﬂizmmuLaa'sLLauﬂ

waldsy waganwautdsn Yauuszana 2564 Tneitiewisiansad s IesfiunisAaceuSevuasianson
BeuTesudn WiuAisdsusen Colors Inc. bvbha (lona1suuy 1) Wus1uruEy -40,155- EJT;S (ﬂ‘wuu

wu\ﬁaa‘maumﬂim’m ‘sﬁmi’mmwuammuum FﬂﬂJ'ﬁ’)EJE}“”LBf—JG]Iﬂi\‘iﬂ?‘iﬂ’iﬂ%ﬂ'ﬁﬂ‘l&‘ﬂ“ﬁﬂﬂ\‘iﬂ’ﬁaG'VI‘LJ
PNUTLNALULEDTLALR Wwalbie wagdnudsn mu‘ummauu (Lananswuu 2)

ails U3 Colors Inc. bvba Lﬁuu‘%ﬁwﬁﬂ%’ﬂmmqﬁmﬁiﬁﬂ ﬁﬂ??ﬂ%ﬂ?ﬂuﬁﬂﬂLﬁﬂ?ﬁﬂﬁ‘iﬁ‘ﬂ
uazara1vnIsululszvdsesuaud waldey LLauanLajm'usﬂ Duegefl fmfetsatuayussig
NIN9777991NA1ATE NALBNYTY KAYTINAIUTENA UBNIINT Mr Sieb Moogstra eml,ﬂumﬂm'imwm
aawivﬁumsmmmmJm‘mﬁLuumuLLavmsUiumwwﬁiﬂa'ium’mﬂiuwm Watndeausuia
warnsUIEAIUMUTENINYARALar rUENIUA1 9 SuBalTzaunisalnnsvheruduiiugnelidu
dilnauiasegiansamu s uaswwsadiide TusseziamatsUinun

JussunialusaRa s uiunsesly

U3es1unIsums

(ueandagn dnwde)
Fomnensddnnuesegionisamu o uasurseiide

a%9e A M NITUNIS

(NENERNEINIR wAINSENR)
MNER §07UNEA ij  uATUA SIS

___________________________________________________ NSIUNTT
(NBuRNg JUNTAS)
N9Ea S0unsgAlnn ol unsuAsIARsR
A9%0 n?n AT i N353

(wanqamqu A9LH9)
erefdnnems dnlneuasugiomsasu a unsunsetiide

29%D W S NITUNTIUALLAYIUNIG

(1199an dlysa)
fesiniluns (funisew) dfnaursugianisamu o unskrseidien



1) BSyu A,

ieldsaftansaneydfidmudfinnenssuns @ue

......... }
(WsanAtNL A5k

AU RN,

2) [Eé%ﬁﬁ [] Lo

AU W,

$uft__ 29 unnu 2563



w5

LA 4
YUVINYaAdl

WTIUNNE_drinanussusiianisemy o uasursaiiigg

G

P ) ot o ar
W anwi - 63 - 004004 WUN A Furen 2563

”ﬁ’ 057
5!
Bou ann. e g H an, HE,

il e, Wkunasdndeivs mmwvmsnmmﬁamuﬁsvmﬁwﬂw'\m 2564 uny
lisudnassudssanan aan, Wudunutu 1,500,000 van s

an. aphawfledng TOR nsdufivineuflednganisammuatnngudsems
BENELUX UyedaUaudssunnt 2564 LavarsnuanicdviudssunamliasuingssuassioasSon
4 m Ay [ P Y -
abialumsieiuSnme fuuurmdoud

at =t o P s,
Safgunnfelusafarsnnoud®

M &1 "f&- r‘:f“ el L Vin e,

o

25 5. 2563



PROJECT

Tha;land. Investment Promotion Program in
the Netherlands, Belgium and Luxembourg
by Thailand Board of Investment (BOT) Frankfurt Office (Fiscal Year 2021)

Thailand Board of Investment (BOI) Frankfurt Office, hereinafter called “the
Department™

1. Objective

This project aims at attracting more investiment inflows from the Netherlands, Belgium,
and Luxembourg into Thailand.

2. Definition

2.1 General Investment Semimar means an investment seminar on general
investment opportunities in Thailand with a minimum number of 40 participants.

2.2 General Roundtable Meeting means a roundtable meeting or an investment
seminar on general investment opportunities with a minimum number of 10
participants,

2.3  Sector-specific Roundtable Meeting means a roundtable meeting or an
investment seminar on invesiment opportunities in a specific industry in
Thailand with a minimum number of 6 participants.

2.4 “Potential projects/investors” are characterized by the fact that they are
already relatively concrete (i.e. at least on¢ step further as only information
gathering, for instance if a business plan is being established, if legal
consultation is being sought concerning the form of the investment, if a partner
is being searched, or if an investment is planned for which Thailand could be a
potential location, even though the moment of its realization is not determined

yet).
2.5 The sectors targeted by the Department are:

2.5.1 Next-Generation Automotive Industry

2.5.2 Smart Electronics Industry

2.5.3 Advance Agriculture and Biotechnology

2.54 Machinery, Automation and Robotics Industry

2.5.5 Aviation and Aerospace Industry

2.5.6 Advanced Material and Specialty Chemical/Polymer Industry

2.5.7 Digital Industry

2.5.8 Medical Industry

2.5.9 Circular Economy

2.5.10 High Value added Services such as Research & Development, High
Wealth Tourism, International Business Center (IBC), Human
Resource Development

2.5.11 Logistics Industry and Public Utilities



3. Scope of Work

The scope of work of the Consultant includes the following:

3.1

3.2

Organize 25 onec-on-on¢ meetings/ video conference with executives

responsible for business devélo_;iment section of high potential companies to
invest in Thailand {(door knocking) as follows:

3.1.1 Minimum 15 one-on-one meetings/ video conference with high
potenna[ compames the BOI has never met before (new meetings). At
least 80% (11) of the meetings shouid be with compames in the target
sectors as defined in2:5.

3.1.2 Maximum 10 onc-on-one meetings/ video conference with high
potential companies the BOI has met already to follow up the
company’s interest/investment plan in Thailand or with existing
Benelux investors in Thailand (aftercare). These meetings can be
meetings as defined under 3.1.1.

One-on-one meetings can be done exceptionally by the Consultant personally
under the following conditions:

- The agenda of the De¢partment does not allow participation of Departmient
delegation.

- Companies need assistance immediately.

- Before the meetings take place the Consultant shall inform and ask for
permission from the Department.

- The Consultant shall send the meeting report to the Department within one
week. If not, company meetings done by the Consultant personally will not be
accepted and not counted as one-on-one meetings,

The Consultant will organize in totai 5 mvestment promotion actwntzes in the
Netherlands, Belgium or Luxembourg.

At least 2 investment promotion’ activities must be in Belgium or Luxembourg,.

3.2.1 The Consultant will organize 1 general investment seminar/ webinar
with a minimum number of 40 participants

3.2.2 The Consultant will organize 2 general roundtable meetings/ webinars
with a minimum number of 10 participants

3.2.3 The Consulfant will organize 2_sector-specific roundiable meetings/
webinars with a minimum number of 6 participants

In organizing the investment promotion actwmes the Consultant shall assume

the following responsibilities:

- Preparing the programs and invitation letters with inputs from the
Department.

- The Consultant and the Department jointly identifying and approaching
guest speakers for these investment promotion activities.

- Coordinating with industrial sector or associations or relevant
organizations which are event co-organizers regarding necessary



arrangements (such as invitation mailing, venue, and etc.) to ensure
efficient organization of these investment promotion activities.

- Sending the invitations ﬁom the Consultant’s database in e-mail or fax
format.

- Inviting relevant press/media to attend seminar/activities.

- Providing the Department with the database of participants of each
investment promotion activity and a final report of each investment
promotion activity:

The database of participants must include the following data;
~  Full name and contact data of participants
- Company name and
- Short description or sector of company’s business

If for the investment seminar/ webinar, the number of participants is less than 40,
the Consultant is required to substitute this with an extra roundtable meeting for
every 10 participants less (e.g. 32 participants = I roundtable meeting extra, 28
participants = 2 roundtable meetings extra).

In case that the venue for investment promotion activities is not supplied by a
third party, costs for the venue and other related costs will be provided by the
Department upon prior discussion. :

3.3 Follow-up on the 50 companies that have been visited in the previous
programs. The Consultant will take direct contact with each of the companies to
get an update of the current situation about their investment project for Thailand
and assist the Department with further steps which should support their
investment decision if required. The Consukant shall provide a list with the
companies that have been visited.

3.4 Research of 60 new companies having potential to invest in Thailand.
A template for the database of these 60 companies (according to BOI
specifications) will be provided by the Department.

Note: “New companies” mean companies the Department never met before
since the beginning of the cooperation with the Consultant (Colors Inc).

3.5 Assist the Department with support on SUBCON Thailand by promoting the
SUBCON to Benelux companies that have an interest in Thailand as source
country and sending the SUBCON Thailand application to relevant contacts.
Target is to get Benelux companies to attend the SUBCON Thailand in 2021.

3.6 Provide an industry study on a relevant sector for Thailand. In the study the
Consultant will do research on the sector and companies in the Benelux and the
potential for possible investments.

3.7 Assist the Department when they, or the Embassies, organise investment

_seminars or roundtable meetings by inviting companies, multipliers and other
contacts in its network and advising on the programme, possible guest speakers
and sending the invitations to its contacts by postal or e-mail format.

3.8 In case that the Department will arrange any investment prometion mission or
press tour to Thailand, the Consultant will help arrange this by identifying




potential participants and by sending invitation to them as well as by sending
information to cooperation partners (multipliers) to make the information more
widely available.

3.9 Assist the Department through proof reading press releases and distribute them
to their media network in the Netherlands, Belgium and Luxembourg (if any).

3.10 Provide where possible and within limits consultancy services as requested by .
the Department.

3.11 Report submission after cach activity or event within one week.

3.12 Report submission for payment.

3.13 Summary of all activities implemented under this project and their outcome as
well as recommendations for future actions (Final Report).

Changes in scope, prioritization and focus are discussed and agreed upon jointly if the
need shall arise.

4. Period of Contract: 4 January — 30 September 2021

5. Work Schedule

Content of Consulting Contract Period

1. Organize 25 one-on-one meetings/ video conference 4 January — 30 September 2021
with executives responsible for business development
section of high potential companies to invest in Thailand
(door knocking) as follows:

1.1 Minimum 15 one-on-one meetings/ video
conference with high potential companies the BOI
has never met before {new meetings). At least 80%
(11) of the meetings should be with companies in the
target sectors as defined in 2.5,

1.2 Magimum 10 one-on—one'meetings! video
conference with high potential companies the BOL
has met already to follow up the company’s
interest/investment plan in Thailand or with existing
Benelux investors in Thailand (aftercare). Thess
meetings can be meetings as defined under 1.1

2. The Consultant will organize in total 5 investment 4 January — 24 September 2021
promotion activities jn the Netherlands, Belgiuni or
Luxembourg.

. At least 2 investment promotion activities must be in

Belgium of Luxembourg.

2.1 The Consultant will organize 1 general investment
seminar/ webinar with a minimum number of 40
participants

2.2 The Consultant will organize 2 general roundtable
meetings/ webinars with a minimum number of 16
participants

2.3 The Consultant will organize 2 sector-specific




Content of Censulting Contract

Period

roundtable meetings/ webinar with a minimum number
of 6 participanis

Follow-up on the S0 companies that have been visited
in the previous programs. The Consultant will take
direct contact with each of the companies to get an
update of the current situation about their invéstment
project for Thailand and assist the Department with
further steps which should support their investment
decision if required. The Consuliant shall provide » list
with the companies that have been visited.

4 Januvary — 30 September 2021

Research of 60 new companies having potenfial to
invest in Thailand, A template for the database of these
60 companies (the template from the confract 2014) will
be provided by the Departiment.

4 January — 30 September 2021

Assist the Deparment with support on SUBCON by
promoting the SUBCON to Benelux companies that
have an interest in Thailand as source country and
sending the SUBCON application to relevant contacts.
Target is to get Benelux companies to attend the
SUBCON in 2021.

4 January — 30 September 2021

Provide an industry study on & relevant sector for Thailand.
In the study the Consultant will do research on the sector
and companies in the Benelux and the potential for possible
investments.

4 January — 30 September 2021

Assist the Department when they, or the Embassies,
organise investment seminars or roundtable meetings by
inviting companies, multipliers and other contacts in its
network and advising on the programme, possible guest
speakers and sending the invitations to its contacts by
postal ore-mail format.

4 January — 30 September 2021

In case that the Department will arrange any investment
promotion mission or press tour to Thailand, the
Consultant will help afrange this by identifying
potential participants and by sending invitation to them
as well as by sending information to cooperation
partners (multipliers) to make the information more
widely available.

4 January — 30 September 2021

Assist the Department through proof reading press
releases and distribute them to their media network in
the Netherlands, Belgium and Loxembourg (if any).

4 January — 30 September 2021

10,

Provide where possible and within limits consultancy
services as requested by the Department.

4 January — 30 Seplember 2021

1.

Report submission after each activity or event

4 January — 30 September 2021

12.

Report submission for payment

Within one week afer each activity

13.

Summary of all activities implemented under this
project and their outcome as well as recommendations

Due to payment term

for future actions (Final Report)




6. Contract Cost: 40,155 - Euro (forty thousand one hundred fifty five Euros) lump-sum amount
inclusive of value-added tax (if required)



1.

Remarks:.

Individual Meeting

Consultant shall submit, at least one week before each meeting, to the Department
the company profiles of potential investors, with whom one-on-one meetings are
arranged.

Consultant shall submit minutes of the meetings to the Department no later than 7
working days after each meeting.

Documentation

Consultant shall assist through proof reading and reviewing with the preparation
of articles in English or Dutch of the Department to be published in the magazines,
newspapers or any other media in the Netherlands, Belgium and Luxembourg,

Consultant shall provide the Department an overview of the contacts made with

‘companies (one-on-one meetings) and lists of companies (follow-up and research

activities) using the excel format provided by the Department

Press

Consultant shall recommend the Department the relevant media in the
Netherlands, Belgium and Luxembourg, and shall assist the Department in
arranging interviews for the executives of the Department. The interview may
probably be done in Thailand or in the Netherlands, Belgium and Luxembourg,

Consultant shall assist the department with the translation of documents from
English into Dutch. This shonld be within reason regarding the nmumber of
translations required and the size of the documents (max. 1 page).

The Consultant shall submit news clipping (if any) to the Department.

Expenses

Should cost for venue or meeting rooms or food and beverage arise or other
relevant cost, the Consultant has to inform the Department and ask for permission
beforehand.
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COLORS Inc.

Curriculum Vitae

Name:

.Posiﬁon: Managing Director Colors Inc,
Date of Birth: 8 April 1962

Nationalify: Butch

Quafiﬁcations: University of Amsterdam -

Bachelors Degree: Social Geography (1984)
Masfers Degree: Town and Counfry Planning {1988}

NIMA, -
Marketing Degree A {1889)

University of Antwarp —
Post Graduate Real Estate Management (1586)

Previous Board Meimber of Corenet Global Benelux Chapter

languages: Duteh, English, Frenth, German
Job history:
2005 - present Colors Ine, Brussels

Founder and Managing Director
2005 - 2012 OCO Global, Brussels

Director Benelux & Global Lead Generation Services
2002 - 2005 Atisreal (BNP Paribas), Brussels

Head of Corporate Real Estate Services Benelux
1896 - 2062 PricewaterhouseCoopers, Brussels

8igb Hoogstra

Plant Location international

Manager CRES, Location Studies and Inward Investmant




1891 - 1998 DTZ Debenham Winssinger, Brussels/Antwerp
Manager Letting & Sales

1890 1891 Granaten, Brussels
Assistant Property Manager Benslux

1988 1950 Tempo Team, Amsterdam
Commercial Manager

Languages: Duich (native)
| English (fluent)

French (fluent)
Getrnan {good)

Key experience:

Sieb Is a dedicated._professional with a long track record in the field of corporate
location advisory, inward investment & trade and corporate real estate consulting,

Throughout his career Sieb has worked on numerous international projects in a wide
range of subjects enabling him to gain a very broad knowiedge. The combination of an
international experience with projects for both corporate and governmental clients
gives him an advantage in finding solutions for complicated questions.

Through his company Colors Ine, founded in 2005 and based in Brussels, Belgium he
is serving clients within diverse sectors and industries with strategic inward investment
and location advice for global cross border greenfield, expansion and consolidation
projects. He advises ¢ompanies with their trade activities and market entry strategy
and he works on corporate teal estate projects on behaif of global clients with a focus
on their Benelux/European real estate.

in the field of FDI he has been active as representative to Teading regions, states and
countries fo atfract investment and assist his clients to promote their region and
develop visibility and relevant networks in their key target markeis. He has also been
consuifant to help posifion regions fo atiract foreign investmenis end has trained
professionals from foreign agencies and organisations such as Worldbank and
UNCTAD.

Sieb has besn involved in projects for a large variety of sectors (e.g. Life Sciences,
Automotive, Chemicals, Plastics & Rubber, Financial & Business Services, ICT, Food
& Beverages and Logistics) and adlivitles {e.g. Headguariers, R&D, BPO, SSC and
Manufacturing) in Europe, Asia and the Americas.

Recent FDI clients include: BOl Thaitand, Enterprise Floride, Buroméditerrande
Marseille, Dubai Airport Free Zone (DAFZA), JETRO Japan, AWEX Wallonia,
JobsOhio, IMG Sachsen-Anhalt, Region Centre France, Invest Victoria-Australia,
invest Bavaria, Sharjah, JNPT-SEZ Mumbai, Katowice, Flanders Investment & Trade.
(FiT), State of Missouri, Pays de la Loire, Stockholm, ...

Sieb has given presenfations, workshops and training to a wide varisty of clients and
international organisations
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Frevious experience:

2005 - 2012: OCO Global, Brussels, Belgium

For GCO Global Sieb led the Benelux office in Brussels and developed the
Ouisourced Services (lsad generation) group and built this out to a +imin Euro
business unit. He managed and coordinated the global lead generation programs for
OCO's dlients in Europe; Asia and North America and was direclly involved in the
lead generation programs for the Benelux countries. He has also been leading many
location-benchmarking studies both for corparate and public clients. He was part of
the management team of OCO Global and continuss to be the Associate Pariner of
OCQO Glabal for the Benelux.

Corporate clients {examples): St Jude Medical, Serologicsl, infernational Paper,
AWM, Fisher Scientific Infemational, Electrofux,

Public cllents (examples): Schiphiol Area, Enterprise Florida, Yorkshire Forward,
Missouri DED, Commonwealth of Pennsylvania, Invest in Senegal, ProBarranguilla,
LDA Lithuania, Brussefs Export & Investment, State of Arizona, San Jose {CA}

2002 - 2005: Atisreal {BNP Paribas}, Brussels, Belgium :
Sieb, as head of Corporate Real Estate Services has been responsible for the
creation and further development of Infernational Corporate Services and client
consulting for strategic real estate portfolio advice. His work comprised of
transactional work, strategic consutting and account management. He was also
responsible for International Location Advice for corporate clients of the Atisreal
group. ]

Corporate clients (examples): Shefl, Yahoo, Stanley Works, Thomson, Denfsu, BT,
ABN Arro, ADC, Varian, Gootyeer, Renaull, Aramark, Amgen.

1998 - 2002: PricewaterhiouseCoopers-Plant Location Infernational, Brussels,
Belgium :

As Manager, Sieb was responsible for Corporate Real Estate Services, Global
Location Advisory Services and Inward Investment & Economic Development Advice.
Responsibilities included project management, business development and direct
client contact and he has worked on location and inward investment consultancy
assignments across Europe, Asia Pacific and the USA for corporate and public
clients.

Corporate clients {exemples): Compag, Nike, Honeywell, Levi Strauss, Toyota,
Molex, ABN Amro, Belgacom Mobile, Astra Zeneca, Ericsson

Pubfic clients (examples): Invest in Sweden, State of Maryland, InvestUK, Lithuanian
Development Agency, Monirsal Infernational, City of Hasself, Invest in Denmark,
Biotech Institufe Flanders

7991 - 1998: DTZ Debenham Winssinger, Brussels/Antwerp, Belgium

Manager, Brussels and Antwerp office, responsible for letting and sales and
“international client confact, Over the years Sieb held various positions in the different
depariments of DTZ {office space, industiial real estate, valuations) and has gained a
thorough industry expertise on the many aspects of real estate. He was responsible
for the development of the Letting & Sales department of the new Antwerp office.

Hobbies and interasts:

Steb was a Board Member of the Benelux Chapter of Corenet Global, world's largest
professional organisation for Corporate Real Estate Executives and is member of
AmCham Belgium. He has on many occasions been a conference speaker on
subjects regarding Corporate Real Estate, Reglonal Development and Location
Issues. He Is married and father of two children. In his spare time Sieb enjoys
reading, travel, film and architecture.
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